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How Aspire Facilitated Bloom&Root’s

Campaign That Resulted in a 40%

Surge in Engagement 

WORK SAMPLE FOR MARKETING NICHE

From Micro to Mega-Impact
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"Shorts." The text and logo are prominently centered.

Introduction

In the age of Ad fatigue and algorithm warfare, audiences crave realness over reach. For

brands, that means trading billboard-size influencers for creators who actually talk with

their audience—not just at them. Enter: micro-influencers.

Bloom&Root, a plant-based haircare brand, knew that their clean, conscious ethos

resonated with Gen Z and millennial audiences. But they struggled to break through the

noise on traditional digital channels. That’s when they partnered with Aspire—a leading

influencer marketing platform—to scale authenticity and amplify community-driven growth

The results? A 40% boost in engagement across social platforms and a 20% uptick in new

customer acquisition. All powered by 150 creators with fewer than 20K followers.
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Despite solid reviews and a growing base of loyal customers, Bloom&Root faced

flatlining growth across Meta Ads and Google Shopping. Their click-through rates were

declining, CAC (customer acquisition cost) was rising, and retargeting was yielding

diminishing returns.

Their content was polished, but too polished. It lacked the human touch.

Social listening confirmed it: customers wanted to see real people use the products, not

just high-gloss promo shoots. The brand needed a grassroots push, not a celebrity

endorsement.

But how do you manage 150 unique relationships without burning out your marketing

team?

 1. Creator Discovery at Scale

 Finding aligned micro-influencers who genuinely love plant-based beauty—and aren’t

already tied to competitors—was like looking for ethically-sourced needles in a haystack.

2. Campaign Coordination Chaos

 Without automation, managing outreach, briefs, deadlines, and deliverables for even 20

influencers is a headache. For 150? It’s an operational migraine.

3. Consistency Without Killing Creativity

 Bloom&Root needed brand-aligned content, but didn’t want 150 copy-pasted videos.

The challenge was to maintain brand identity while letting creators speak in their own

language.

The Aspire Effect

Aspire became the command center for Bloom&Root’s influencer campaign,

transforming chaos into conversion.

Phase 1: Smart Influencer Discovery

 Aspire filtered 5K–20K follower creators with high engagement, niche alignment (natural

haircare, vegan, sustainable), and relevant past collabs. From 300+ matches, 150

perfect-fit micro-influencers were onboarded.

The Problem

The Challenges

The Solution
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Conclusion

The micro-influencer strategy paid off—big time.

Engagement rates surged by 40%, especially on Instagram and TikTok, where

creators’ authenticity sparked comment threads and saves.

New customer acquisition increased by 20%, with tracked conversions linked

directly to the micro-influencer campaign.

The campaign generated over 300 unique pieces of evergreen content,

which Bloom&Root now uses across email, website, and retargeting.

This case proves what modern marketers are starting to live by: micro-

influencers, when managed smartly, can deliver macro results. With Aspire’s

platform powering the back end, Bloom&Root didn’t just run a campaign—they

cultivated a movement.

Phase 2: Workflow on Autopilot

Contracts, briefs, approvals, and payments were automated end-to-end.

Aspire’s system freed Bloom&Root’s team from inbox overload, letting them

focus on creative strategy

Phase 3: Content & Conversion

 Influencers posted unboxings, tutorials, and “bad hair day” reels. Aspire tracked

engagement, redemptions, and traffic. Top content was reused as paid ads,

amplifying ROI without extra spend.

 

+40% engagement. +20% new customer acquisition. All powered by 150 voices

and one smart platform.

The Results?
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