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How RankCrafters SEO Doubled
Organic Traffic and Conversions for
NutraCore Labs, a B2B Nutraceutical
Manufacturer
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Introduction: The Clickless Wilderness

For NutraCore Labs, a rapidly growing B2B nutraceutical supplier, being buried on
page 3 of Google search results was like having a billboard in the middle of the
Sahara—technically visible, but completely ignored. Despite a high-quality product
line and a solid reputation among existing clients, their digital presence was
flatlining.

Enter RankCrafters SEO, a boutique agency with a flair for turning underdogs into
first-page legends.
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The Problem: No One Googles Past the First
Page

NutraCore had the product. They even had a decent website. But when prospects
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searched for key terms like “private label supplements manufacturer” or “B2B
nutraceutical partner,” their competitors showed up—they didn’t.

With organic traffic plateauing and inbound leads trickling instead of pouring,
NutraCore’s growth engine was running on fumes. Paid ads were burning cash. SEO was
clearly the gap—but it needed to be done right.

Challenges: SEO in a Scientific, Skeptical Space

¢ Highly Technical Content: The industry required credibility and compliance with
regulatory standards—not clickbait fluff.

e Low Domain Authority: The site had few backlinks and little keyword traction, making
it a lightweight in Google’s eyes.

e Stale Content: The blog hadn’t been updated in months, and product pages were thin
on content.

e Competitive SERPs: Established giants dominated the top 10 results, and many were
pumping money into their SEO efforts.

The Solution: A Full-Funnel SEO Overhaul

RankCrafters didn’t just sprinkle in a few keywords—they rebuilt NutraCore’s organic strategy
from the ground up.
Keyword Optimization with Intent
¢ Mapped keywords across buyer stages (discovery - consideration - decision)
e Focused on long-tail, high-intent terms like “GMP certified supplement manufacturer”
and “white label vitamins for startups”
Technical SEO Tune-Up
¢ Fixed 80+ crawl errors, optimized site speed (138%), and restructured internal links
¢ Added schema markup for product pages and FAQs
Content Marketing with Substance
e Created 10 high-authority blog posts in 60 days (each >1,200 words)
¢ Built pillar pages and topic clusters around core service areas
¢ Included downloadable whitepapers + infographics to boost time-on-page and backlinks
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Strategic Link Building
e Earned backlinks from reputable health, business, and supply chain sites
¢ Leveraged guest posts and niche directories for credibility

Results: Rankings That Got the Phone
Ringing

After just 5 months, NutraCore Labs saw a dramatic shift:

Organic traffic grew by 118% (YoY comparison)

9 priority keywords moved from Page 3+ to Page 1 (5 in the top 5)

Inbound lead volume doubled, with a 37% increase in qualified B2B inquiries
Conversion rate improved by 42% (SEO-led landing pages were the MVPs)
Domain Authority rose from 14 to 29, thanks to high-quality backlinks

2x increase in average session duration, showing improved content
engagement
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Conclusion: From Obscurity to Opportunity

NutraCore Labs’ SEO revival proves a simple truth: the best product in the world
means nothing if no one can find you. With RankCrafters’ targeted strategy, the
brand didn’t just climb the search rankings—they turned those rankings into
revenue.

Page 1 visibility isn’t a vanity metric. It’s a growth multiplier.
And for NutraCore? It was the difference between being an option and being the
obvious choice.
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