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MARKETING PROPOSAL

ABOUT CORPORATE TRAVEL:
TOURISM'S ENGINE.

Today, Corporate travel has quietly
become the backbone of a stable, year-
round tourism economy. In 2025,
industry analysts report that “bleisure”
travel and off-peak business events are
sustaining hotel occupancy rates above
60%, even as family vacations decline by
nearly 30%. This shift marks a growing
dependence on corporate travellers—
those driven by efficiency, team-building,
and purpose-led experiences—to fill the
gaps left by seasonal leisure demand.

In this white paper, we will explore the
untapped potential of corporate tourism
as a consistent growth channel. It
highlights emerging trends such as Al-
powered personalization, sustainability-
focused retreats, and strategic
partnerships between professional

service firms and hospitality brands. KEY FINDINGS!

Drawing on case studies and data-backed

. . . — $1.2T SPENT ON CORPORATE TRAVEL IN
insights, we outline how HummingFlow

.. . 2024
Digital enables tourism brands to attract,
engage, and retain this high-value — 60 %+ HOTEL OCCUPANCY IN OFF-PEAK
segment through content-driven MONTHS DUE TO BUSINESS EVENTS
campaigns and performance-led
strategies. — 22% RISE IN BLEISURE UPGRADES VIA

VOICE-AGENT TECH
Dive in to learn how to harness this
unstoppable force and future-proof your — 45% OF FORTUNE 500 BOOKINGS USE AI-
tourism brand. POWERED TOOLS
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MARKETING PROPOSAL

BEYOND
BOARDROOMS &

MORE

Introduction

Leisure travel is more than a break from routine—it’s an opportunity to recharge, explore new
cultures, and create lasting memories. Yet behind the sun-lit postcards lies a quieter powerhouse:
corporate tourism. As organisations prioritise employee well-being, cultural immersion, and
purposeful connection, business travel has evolved beyond boardrooms and conferences. By
blending work with “bleisure” escapes and hosting year-round events, companies now fill hotel
rooms and airports even during traditional off-peak seasons.

Corporate travellers, often backed by robust budgets and guided by strategic goals, consistently
drive higher spend, longer stays, and repeat bookings. This white paper examines how this
segment—motivated by efficiency, enrichment, and team-building—has become a dependable
revenue stream. We’ll also define the market, spotlight key behavioural trends, and demonstrate
how HummingFlow Digital’s content and campaign strategies can help tourism brands capture,
convert, and retain the modern corporate traveller.

Werel liring!

1phic Designer
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MARKETING PROPOSAL

CORPORATE TRAVEL:

MARKET

BACKGROUND

Inside the Business of Travel

SIZE & SCOPE

corporate travel hit
$1.2 trillion, making
up 30% of all travel
revenue'

SEASONALITY
RESILIENCE

corporate events and

training programs
60% L
0 maintain hotel

occupancy at ~60%.
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BLEISURE BLEND

includes leisure
components, driving
length-of-stay up by
15%.2

DISTRIBUTION
CHANNELS

Al-powered planners
now drive 45% of
Fortune 500 travel
bookings.?

2024 Corporate Travel vs. Leisure Travel Dip

-30%

0.50 |
Corporate travel Spend (2024)

1
Leisure Travel Dip (Off-Peak)

Bar graph comparing 2024 corporate travel spend ($1.2 trillion) with the 30%

Oo H U M M | N G dip in leisure travel during off-peak months.
FLOW
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MARKETING PROPOSAL

PROBLEM STATEMENT

Fragmented
Despite its proven stability, many tourism brands Messaging
underleverage corporate travel because:

1.Fragmented Messaging: Generic leisure campaigns fail to
resonate with procurement teams and C-suite decision-
makers.

2.Missed Touchpoints: Lack of targeted content for
bleisure planning, team-building retreats, and purpose-
led experiences.

3.Under-utilized Partnerships: Few brands optimize
alliances with professional services or event organizers.

Missed Touchpoints

Why It Matters: Without a dedicated corporate-tourism
strateqgy, properties risk revenue gaps, lower midweek
occupancy, and missed high-value bookings.

Under-utilized
Partnerships

RISK OF INACTION

“Failure to adapt to the corporate traveler could result in persistent
midweek vacancies, lower brand visibility in enterprise networks, and
0 increased reliance on volatile leisure demand.”
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MARKETING PROPOSAL

PROPOSED
SOLUTION

Reimagining the Business Stay

Pillar

Content & Positioning

Tactic

Create content on premium
corporate experiences

Attract enterprise clients

SEO Optimization

Use SEO for bleisure and team
travel

Boost B2B visibility

Strategic Alliances

Forge co-branded corporate
hospitality partnerships

Build trusted partnerships

Personalized Journeys

Deploy Al to upsell bleisure
add-ons

Increase trip value

Analytics & Reporting

Track ROI with smart travel
dashboards

Optimize with data

00 HUMMING
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MARKETING PROPOSAL

HummingFlow Digital recommends
a four-pillar approach

Pillar Description

1-Develop white papers, case studies, and microsites showcasing
luxury, wellness, eco-adventure, and culinary experiences tailored

Targeted Content to corporate clients.

Campaigns 2-Leverage SEO keywords like “bleisure retreats,” “corporate
team-building travel,” and “enterprise travel partnerships.”
Forge co-marketing programs with Deloitte-Marriott, EY-Hilton,
Strategic Alliances KPMG-Accor, and PwC-Hyatt, featuring exclusive packages and
loyalty benefits.
Personalized Journey Deploy Al-driven planners and voice agents to upsell bleisure add-
Orchestration ons and recommend local experiences in real time.

Implement dashboard reporting to track midweek occupancy,
bleisure length-of-stay, and corporate segment ROI, enabling
ongoing optimization.

Performance-Driven
Analytics
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MARKETING PROPOSAL

CASE STUDIES &
EXAMPLES

Deloitte-Marriott Loyalty Bundle

« Challenge: Midweek occupancy at Marriott* properties in APAC
dips by 25%.

« Solution: Co-branded “Team Recharge” package—includes
meeting rooms, healthy catering, and one-day wellness pass.

o Outcome: Midweek bookings up 18% YoY; average spend per
corporate guest increased 12%.°

EY-Hilton Bleisure Accelerator

« Challenge: EY partners sought seamless bleisure experiences
post-conference.

« Solution: Integrated Hilton Honours voice-agent
recommendations for local culinary tours and cultural workshops.

o Outcome: Bleisure upgrades rose by 22%; member retention
improved by 8%.

“Corporate travel is no longer just a logistical need—it’s a cultural asset.”
— Priya N,, Global Travel Lead, EY
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https://www.prnewswire.com/news-releases/marriott-international-reports-first-quarter-2025-results-302446977.html?utm_source=chatgpt.com
https://www.prnewswire.com/news-releases/marriott-international-reports-first-quarter-2025-results-302446977.html?utm_source=chatgpt.com
https://www.prnewswire.com/news-releases/marriott-international-reports-first-quarter-2025-results-302446977.html?utm_source=chatgpt.com
https://corporatetraveler.marriott.com/deloitte
https://www.baft.org/event/global-annual-meeting/?utm_source=chatgpt.com
https://www.fastcompany.com/91239899/reimagining-travel-bleisure-trips-blur-the-line-between-business-and-leisure?utm_source=chatgpt.com
https://announcement.acesphere.com/Annoucement/20240603/da02cf79-ae5f-44b9-b0d6-4dfffd4225b8.pdf?utm_source=chatgpt.com

MARKETING PROPOSAL

ACT NOW. TRAVEL SMARTER.

Corporate tourism isn’t a niche—it’s an evergreen engine driving revenue,
loyalty, and brand differentiation.

By combining targeted content, strateqgic partnerships, Al personalization, and
data insights, tourism brands can:

« Fill rooms year-round

« Command premium pricing for team retreats
- Strengthen enterprise relationships

Current Trends?®;

Luxury & Upscale Wellness Retreats
Five-star resorts, premium Spa-focused resorts, yoga
cruise lines and bespoke 32 sanctuaries and health-first
concierge services attract high lodgings cater to travelers seeking
net-worth guests. rest and renewals.

Eco & Adventure Cultural & Culinary

Glamping in national parks,
carbon-neutral lodges and
guided wilderness treks draw
the nature-curious.

Heritage-site tours, farm-to-table
workshops and regional food trails
connect visitors with local stories.

Next Steps:

« Schedule a discovery calls with HummingFlow Digital.

« Audit your corporate-tourism content and partnerships.
« Launch a pilot campaign targeting one key professional services alliance.

Embrace corporate travel today—secure your most reliable revenue channel
tomorrow.
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ABOUT HUMMINGFLOW
DIGITAL

HummingFlow Digital is a full-service agency focused on travel and hospitality
marketing. We combine strateqgy, storytelling, and smart tech to help brands attract
both leisure and corporate travelers.

Experts in Travel & Tourism Marketing
We blend data-driven insights, creative storytelling, and personalization to drive loyalty
and revenue for destination brands.

Our services include:

Content Strategy & Production
« SEO & SEM Campaigns
o Al-Powered UX & Personalization

Partnership Development & Co-Marketing

« Analytics & Performance Optimization

Helping tourism brands turn travel into transformation.
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FOR INQUIRIES,
CONTACT US.

HummingFlow Digital

www.hummingflow.digital oo HUMMING
FLOW

hello@hummingflow.digital

+91-7381082500
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